SURGE MEDIA / PRIVATE ARTIST INTELLIGENCE 2026 EXECUTIVE EDITION

THE VANGUARD
GROWTH BLUEPRINT

The 2026 executive system for artist advertising, Spotify momentum and audience ownership.

POSITION / PREPARE / CREATE / ACTIVATE / CONVERT / COMPOUND / SCALE



FROM SURGE MEDIA

Attentionis rented.
Infrastructure is owned.

Paid media should not manufacture a temporary spike. It
should build audience intelligence, deepen catalog behavior
and make the next release stronger.

That is the standard behind this publication.

The Vanguard Growth Blueprint is built for independent artists who want more than streams on a
dashboard. It connects positioning, creative intelligence, paid activation, Spotify behavior, fan

ownership and catalog strategy into one operating system.

Use it to decide what deserves investment, what should be tested, what should be protected and

what the next campaign must leave behind.

Build the system. Then let the music compound.

SURGE MEDIA EXECUTIVE NOTE
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NAVIGATION

Seven systems. One
compounding career.

01

02

03

04

05

06

07

SURGE MEDIA

POSITION

PREPARE

CREATE

ACTIVATE

CONVERT

COMPOUND

SCALE

SYSTEM MAP

Make the artist legible.

Clear the path to invest.

Turn identity into attention.

Deploy capital with discipline.

Turn attention into signals.

Own and deepen the audience.

Repeat what strengthens the future.
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VANGUARD SYSTEM

POSITION

Before an artist can be marketed, the audience must understand the world they are being invited into.

SURGE MEDIA POSITION VANGUARD 2026 04


https://808surgemedia.com

THE 2026 ATTENTION ECONOMY

SPIKES
DECAY.

SYSTEMS
COMPOUND.

The campaign is not the asset. The audience intelligence, catalog movement, creative learning

and owned relationship left behind are the assets.
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POSITIONING PRISM

Make the artist unmistakably
legible.

Strong positioning is not a genre label. It is the intersection of sound, emotion, context and visual world.

RECOGNITION SYSTEM

SURGE MEDIA

POSITION

ADJACENT REFERENCES

ARTIST
POSITION

CULTURAL

CONTEXT

PLACE + COMMUNITY

EMOTIONAL

PROMISE

LISTENER BENEFIT
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AUDIENCE ARCHITECTURE

Do not confuse the cheapest
market with the right market.

Prioritize cultural and commercial relevance before low delivery costs.

CoLD

New people with plausible fit

° Sonic adjacency
° Cultural context

° Market relevance

01

AFFINITY

People near the artist's world

° Similar creators
° Adjacent communities

° Behavioral relevance

02

WARM

Known attention

" Video viewers
N Page visitors

° Social engagement

03

OWNED

Permission-based access

Email
SMS
)

Community
°

04

The goal is not to reach everyone. It is to find the people for whom the artist
makes immediate sense.

SURGE MEDIA POSITION
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CATALOG ENTRY POINT

Choose the song that can carry the
system.

Score each candidate from 1 to 5. The highest-streaming song is not automatically the best campaign entry point.

HOOK CLARITY Does the strongest moment communicate quickly? 1 2 g 4 5
IDENTITY FIT Does it represent the artist you plan to build? 1 2 3 4 5
VISUAL POTENTIAL Can it support multiple credible creative worlds? 1 2 3 4 5
REPLAY VALUE Does the song reward repeat listening? 1 2 3 4 5
CATALOG BRIDGE Does it lead naturally into two or more releases? 1 2 g 4 5
AUDIENCE PROOF Is there organic evidence of fit or resonance? 1 2 3 4 5

VANGUARD DECISION RULE

A song earns investment when it can introduce the artist, survive repeated exposure and create a credible bridge

into the catalog.

SURGE MEDIA POSITION VANGUARD 2026 08


https://808surgemedia.com

VANGUARD SYSTEM

> 4

PREPARE

Clear the rights, decisions, profile and measurement path before paid attention arrives.
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EXECUTIVE BRIEF

One page should govern the
campaign.

If the team cannot summarize the campaign clearly, the ad account will not create clarity for them.

CAMPAIGN ROLE PRIMARY AUDIENCE

What job does this song perform? Who should recognize themselves?

MARKET THESIS PRIMARY ACTION

Where is cultural and commercial fit strongest? What is the one next step?

SUCCESS SIGNAL CATALOG PATH

Which metric changes the decision? What follows the first listen?

LEARNING BUDGET STOP RULE

What amount can be invested to learn? What evidence ends or changes the test?
SURGE MEDIA PREPARE
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CAMPAIGN READINESS GATE

Earn the right to scale.

Score each category 0, 1 or 2. A campaign below 16 should remain in repair or controlled learning.

SONG

Release-ready and strategically selected

RIGHTS

Master, composition, samples, people and visuals
cleared

IDENTITY

Positioning and visual world are consistent

PROFILE

Spotify and social surfaces are current

CREATIVE

Six genuinely distinct concepts exist

PATH

Mobile-first conversion route is live

TRACKING

Links, events and naming are verified

BUDGET

Learning capital has a defined limit

FOLLOW-UP

Catalog and retargeting path exist

OWNERSHIP

Permission-based audience capture is ready

Below 10: repair / 10-15: controlled learning / 16-20: structured activation

SURGE MEDIA PREPARE

0 1 p
0 il 2
0 1 2
0 1 p
0 il 2
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RIGHTS AND BRAND SAFETY

Control the music,
image and
likeness.

In 2026, clearance extends beyond the master and
composition. It includes samples, photography, performers,
commissioned visuals, Al-generated elements and any

recognizable person's likeness.

Master and composition rights stored
Samples and interpolations cleared

Featured artists and producers documented
\_&7 N Model, location and fan-footage releases archived
. Al tools and source assets documented

No unlicensed TV, film, sports or celebrity material

SURGE STANDARD

The stronger the campaign performs, the more expensive a

rights problem becomes. Clear first. Scale second.
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RELEASE INFRASTRUCTURE

Prepare every surface the listener
may inspect.

A campaign loses authority when the ad, smart link, profile, credits and visual world feel disconnected.

METADATA

Artist name consistency
ISRC and release details
Credits and lyrics

Clean explicit labeling

SPOTIFY PROFILE

Current images
Positioned bio
Artist Pick

Social, merch and
concert links

OFFICIAL SOURCE / Spotify - Managing your artist profile

SURGE MEDIA PREPARE

VISUALS

Artwork system
Canvas or eligible video
Placement-safe crops

Rights archive

TEAM ACCESS

Spotify roles
Ad account permissions
Shared asset library

Decision owner
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DECISION HIERARCHY

Separate the platform objective

from the business outcome.

Meta's objective names describe how delivery is optimized. Surge's measurement hierarchy determines whether that

delivery matters.

META'S SIX CURRENT OBJECTIVES

AWARENESS TRAFFIC

LEADS APP PROMOTION

SURGE KPI HIERARCHY

BUSINESS

PLATFORM

FUNNEL

DELIVERY

OFFICIAL SOURCE / Meta - Choose the right ad objective

SURGE MEDIA PREPARE

ENGAGEMENT

SALES

Fans, revenue, attendance, catalog value

Listeners, saves, follows, return behavior

Page views, meaningful outbound action, capture

Reach, retention, clicks, frequency
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CREATE

Turn artist identity into a disciplined library of attention-earning, rights-safe creative.

SURGE MEDIA CREATE VANGUARD 2026 15


https://808surgemedia.com

CREATIVE INTELLIGENCE SYSTEM

Six territories. Six reasons to care.

A variation changes an edit. A territory changes the audience's reason for paying attention.

01

02

03

04

05

06

SURGE MEDIA

PERFORMANCE

ORIGIN

IDENTITY

PROCESS

PROOF

WORLD

CREATE

Belief in the artist

Why the song exists

Who the listener becomes

How the work was built

Evidence of real connection

The universe around the music
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MESSAGE ARCHITECTURE

Match the hook to the listener's
reason.

The strongest copy qualifies an audience before the click. It does not manufacture fake controversy or fake cosigns.

IDENTITY Qualify taste If early-2000s R&B met a late-night drive...

STORY Create meaning I wrote this after learning closure may never arrive.

SITUATION Create relevance For anyone rebuilding after the wrong relationship...

CURIOSITY Earn the next second The second verse changes the entire record.

LOCALITY Build context Independent artist from Los Angeles. No label.

INVITATION Ask proportionately If the chorus feels like your life, save it for later.
SURGE STANDARD

Compress the song's world into one truthful reason to continue.
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ASSET LADDER

One cleared shoot should create a
campaign library.

The objective is not more random content. It is more usable expressions of the same positioning.

ONE RIGHTS-CLEARED SHOOT

4 TERRITORIES Performance / story / process / world
12 HOOKS Identity / emotion / curiosity / locality
24 CUTS Openings / song moments / lengths / captions
PLACEMENT SET 9:16 / 4:5 / 1:1 / safe-zone versions

Creative volume becomes premium when it is organized around a consistent
artist world.
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PLACEMENT STANDARD

Build for the frame the listener will
actually see.

Vertical is not simply horizontal footage cropped smaller. Protect the face, message and action from interface overlays.

2026 PRODUCTION STANDARD

Start with 1080 x 1920 for 9:16 when practical. Test concise and longer cuts. The concept determines the length; retention and

downstream quality determine the winner.

OFFICIAL SOURCE / Meta - Stories and Reels safe zones
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SURGE CREATIVE INTELLIGENCE MATRIX

Control variables. Preserve
learning.

When concept, hook, song moment, audience and page all change together, the team cannot identify the cause.

A1

A2

A3

B1

B2

B3

PERFORMANCE

ORIGIN

IDENTITY

PROCESS

PROOF

WORLD

MINIMUM-CHANGE RULE

IDENTITY

STORY

SITUATION

CURIOSITY

REACTION

MOOD

CHORUS

VERSE 1

PRE-CHORUS

BRIDGE

CHORUS

INTRO + HOOK

TEST

TEST

TEST

HOLD

SCALE

REPLACE

Change the smallest meaningful variable, document it and allow the new test to produce enough signal.

SURGE MEDIA

CREATE
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CREATIVE LIFECYCLE

Refresh before fatigue becomes
the strategy.

Creative does not become permanently good. It moves through discovery, validation, scale and decline.

DISCOVER VALIDATE SCALE FATIGUE REPLACE

Refresh the territory, hook or song moment based on the failure. Do not rebuild everything because frequency

increased.
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VANGUARD SYSTEM

ACTIVATE

Deploy media capital as a disciplined learning system, not an automated substitute for strategy.
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META ACTIVATION

Choose the objective by the signal
you can measure.

Meta currently organizes Ads Manager around six objectives. The right choice depends on the action and data available.

01

02

03

04

05

06

AWARENESS

TRAFFIC

ENGAGEMENT

LEADS

APP PROMOTION

SALES

OFFICIAL SOURCE / Meta - Current ad objectives

SURGE MEDIA

ACTIVATE

REACH AND RECALL

DESTINATION VISITS

INTERACTION AND VIDEO

PERMISSIONED CAPTURE

APP ACTIONS

PURCHASES AND VALUE

Broad introduction and message testing

Smart-link and landing-page exploration

Content response and warm-audience building

Email, SMS or consultation interest

Only when an artist-controlled app exists

Tickets, merch or direct paid offers
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CAPITAL DISCIPLINE

Fund learning, verified scale and
retention.

There is no universal budget split. Allocate each dollar to a decision the campaign needs to make.

-~

-

01

LEARNING CAPITAL

Test positioning, territory, market

and path.

DEFINE A CAP + EXIT RULE

~

/

02

VERIFIED SCALE

Expand only after ad, page and

Spotify evidence agree.

DEFINE A CAP + EXIT RULE

\

\

.

&

03

RETENTION CAPITAL

Retarget, move into catalog and

build owned audience.

DEFINE A CAP + EXIT RULE

A budget is premium when it buys knowledge the next campaign can
reuse.

SURGE MEDIA ACTIVATE
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HYPOTHETICAL CAMPAIGN

How the system makes a decision.

[lustrative scenario only. No performance outcome is claimed or implied.

NOVA GREY / MIDNIGHT EXIT

HYPOTHETICAL ALT-R&B RELEASE / LOS ANGELES

ROLE AUDIENCE

Entry point into a three-song nocturnal catalog Fans of cinematic alt-R&B and emotionally direct writing
MARKETS CREATIVE

LA, DC and two test markets selected for relevance Performance, origin and late-night POV territories

PRIMARY PATH PRIMARY SIGNAL

Smart link with Spotify priority and DSP choice Qualified page action plus Spotify listener quality

CATALOG BRIDGE STOP RULE

Second song to warm audiences after day 14 Replace a territory if delivery and downstream quality both fail

PURPOSE: show how a campaign is governed before spend begins - not predict results.

SURGE MEDIA ACTIVATE VANGUARD 2026 25
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CONVERSION ARCHITECTURE

The landing page is part of the ad.

Its job is to preserve context, reduce friction and create one measurable next step.

LISTEN ON SPOTIFY

APPLE MUSIC

YOUTUBE

PRIVACY / TERMS / ARTIST LINKS

SURGE MEDIA ACTIVATE

01

02

03

04

05

ABOVE THE FOLD

Artwork, artist and one priority action

FAST

Compressed assets and mobile load discipline

TRACKED

Consistent UTMs and meaningful events

CONSISTENT

Ad, page and profile share one visual world

HONEST

A DSP click is not automatically a stream
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ATTRIBUTION DISCIPLINE

Use three datasets. Do not force
them into one story.

Ad delivery, landing-page behavior and Spotify activity illuminate different parts of the path.

( I

)

MEDIA

Spend / reach / retention / clicks

N v

ATTRIBUTION LIMIT

-

02

OWNED PAGE

Views / button actions / consent

/

03

DSP

Listeners / saves / follows / sources

A Meta click, a smart-link action and a Spotify stream are not interchangeable events. Use directional

alignment, controlled tests and transparent caveats.

PRIVACY STANDARD

Collect email and SMS with clear permission, honest value and an easy way to opt out. Use Pixel and Conversions API

only with appropriate configuration, disclosure and governance.

OFFICIAL SOURCE / Meta - Pixel and Conversions API

SURGE MEDIA ACTIVATE
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MARKET ACTIVATION

Relevance before reach.

Markets should be selected through language, culture, release history, audience fit, economics

and the artist's real-world ability to deepen the relationship.

01 CULTURE Does the artist make sense here?

o 2 BEHAVIOR Is there evidence of listening or engagement?

o 3 ECONOMICS Can the market be served sustainably?

o 4 DEPTH Can the artist tour, collaborate or build community?

PRIVATE MIDPOINT REVIEW

If the campaign architecture is unclear, reserve an Artist Growth Strategy Session RESERVE A SESSION

before increasing spend.



https://808surgemedia.com
https://calendly.com/808surgemedia/30-minute-consultation

VANGUARD SYSTEM

> 4

CONVERT

Translate paid attention into active listening, stronger signals and deeper catalog behavior.
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SPOTIFY CONVERSION SURFACE

The artist profile must complete
the promise.

The ad introduces the world. The profile proves that the world is real, current and worth exploring.

01 Current images and positioning

02 Artist Pick aligned to the campaign

ARTIST PICK Prioritize the campaign

03 Canvas or eligible video assets
(][] Position the artist clearly

04 Accurate credits, lyrics and metadata
VISUALS Reinforce recognition

05 Social, merch and concert links when relevant
MusiC Guide catalog movement

o 06 Registered Artist label understood correctly

SOCIAL +LIVE Extend the relationship

OFFICIAL SOURCE / Spotify - Managing your artist profile
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SPOTIFY AUDIENCE SEGMENTS

Measure movement toward
intentional fandom.

Monthly listeners are a reach number. Audience segments reveal how listeners relate to the artist.

SUPER LISTENERS

Highest-intent active listeners

MODERATE LISTENERS

Recurring active listéners

PREVIOUSLY ACTIVE

AUDIENCE

RELATIONSHIP

Listeners optside the active window

Primalkily reached through programmed contexts

OFFICIAL SOURCE / Spotify - Audience segments
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PROGRAMMED DISCOVERY

Earn the opportunity. Do not
promise the placement.

Ads can introduce qualified listeners. They cannot force Release Radar, Discover Weekly, Radio, editorial playlists or any

other programmed surface.

ACTIVE SOURCES PROGRAMMED SOURCES
Listeners intentionally choosing the artist, release, Listening generated through editorial or
album, playlist or catalog. personalized programming contexts.
Profile and catalog " Radio and autoplay
Listener playlists and library N Personalized playlists
Release and album pages " Editorial programming

HEALTHIER PATTERN

Active listening rises, depth improves and programmed discovery expands without suspicious spikes or

irrelevant geography.

EVALUATE

Source of streams, listeners, streams per listener, saves, follows, release engagement and audience-segment movement.

OFFICIAL SOURCE / Spotify - Source of streams
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SPOTIFY PROMOTION SURFACES

Know which tools are available at
each stage.

Eligibility, markets and feature access can change. Reverify inside Spotify for Artists before planning spend.

01 ADS MANAGER Audio and video ads to free listeners

Available across budgets; managed outside Spotify for Artists campaign surfaces

O 2 SHOWCASE Home banner for new or catalog releases

Display campaign eligibility applies; standard pacing is about 14 days

o 3 MARQUEE Full-screen mobile recommendation for new releases

Requires display eligibility plus 5,000 monthly active listeners in the target market

o 4 DISCOVERY MODE Influence recommendation priority in eligible contexts

Beta; current eligibility may include 3 eligible songs and 25,000 monthly listeners

CURRENT AS OF JULY 31,2026 / VERIFY BEFORE USE

OFFICIAL SOURCE / Spotify - Promotion and display-campaign eligibility
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CATALOG BRIDGE

The first song should open a door,
not a dead end.

Design a listener path that makes the artist more valuable than a single release.

Strongest immediate fit Deepens the artist world Rewards repeat listening New release reactivates

CATALOG RETARGETING

Introduce a second song to people who engaged with the first. The test is whether attention transfers from the song to
the artist.

RELEASE RADAR STANDARD

Deliver early and pitch at least seven days before release to choose the song sent to followers' Release Radar. Earlier delivery

creates operational margin.

OFFICIAL SOURCE / Spotify - Getting music on Release Radar
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VANGUARD SYSTEM

COMPOUND

Move listeners from temporary attention into deeper catalog behavior, owned relationships and real fan value.

SURGE MEDIA COMPOUND VANGUARD 2026 35
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AUDIENCE PROGRESSION

Build a reusable relationship layer.

The goal is not permanent dependence on paid reach. It is a growing base of people who can be reached with relevance
and permission.

KNOWN ATTENTION Video viewers, site visitors, social engagement

QUALIFIED ACTION Meaningful page or campaign interaction

OWNED ACCESS Email, SMS or community with permission

ACTIVE FAN Repeat listening, catalog depth, participation

CUSTOMER / ADVOCATEs, merch, direct su rt, referrals

A warm audience is useful. An owned relationship is durable.

SURGE MEDIA COMPOUND VANGUARD 2026 36
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FAN VALUE LADDER

Match the ask to the relationship.

A new listener rarely owes the artist a purchase. Value grows as recognition, trust and participation deepen.

-

DISCOVER

=

Listen or watch

LOW FRICTION

-~

RETURN Follow, save, revisit IDENTITY
Ve
BELONG Join email, SMS or community PERMISSION
o
4
PARTICIPATE Attend, share, respond RECIPROCITY
o
4
SUPPORT Tickets, merch, membership VALUE
o
ADVOCATE Refer and champion TRUST

ECONOMIC STANDARD

Evaluate acquisition cost against the long-term value created across catalog, live experiences, products, community and direct

support - not streaming revenue alone.

SURGE MEDIA

COMPOUND
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VANGUARD MOMENTUM ENGINE

Every cycle should strengthen the
next release.

Positioning creates better creative. Better creative produces better learning. Better learning compounds the audience.

COMPOUNDING
L L
CAREER

The next release should begin with more intelligence than the last.

SURGE MEDIA COMPOUND VANGUARD 2026 38
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VANGUARD SYSTEM

SCALE

Scale only what improves qualified attention, listener depth, audience ownership and the next campaign's

starting position.

SURGE MEDIA SCALE VANGUARD 2026 39
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THE SURGE SIGNAL STACK

Three layers must agree before
scale.

A cheap media metric can hide weak listener quality. A stream spike can hide poor attribution. Scale requires aligned

evidence.

BUSINESS OUTCOME Audience value / revenue / live participation / career leverage
SPOTIFY QUALITY Listeners / saves / follows / depth / sources / segments
FUNNEL BEHAVIOR Page speed / meaningful action / permissioned capture
MEDIA DELIVERY Reach / retention / clicks / frequency / cost

SCALE CONDITION

Delivery is efficient, the destination behaves correctly and Spotify shows stronger-quality activity over a defensible
comparison period.
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OPTIMIZATION INTELLIGENCE

Diagnose the layer that failed.

Change the smallest meaningful variable. Preserve everything that still works.

HIGH CLICKS / LOW PAGE ACTION

LOW CLICKS / STRONG LISTENING

CHEAP ACTION / WEAK DSP QUALITY

RISING FREQUENCY / DECLINE

SAVES / LOW RETURN

ACTIVE LIFT / PROGRAMMED GROWTH

BENCHMARK AGAINST YOURSELF

Promise works; destination may fail

Audience may fit; opening may fail

Proxy may be misleading

Fatigue or saturation

Song connects; artist bridge weak

Qualified discovery may compound

Page speed, clarity, button
hierarchy

First frame, hook, territory

Optimization event or audience

Creative refresh or expansion

Profile, catalog and follow-up

Hold, monitor and deepen

Compare by song, market, territory and time period. Your improving baseline is more useful than another artist's borrowed

benchmark.

SURGE MEDIA SCALE
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RELEASE ACTIVATION SPRINT

Begin before release day.

The 2026 campaign clock starts with delivery, clearance and creative preparation - not when the song appears on Spotify.

‘ T-21 DELIVER + CLEAR Distribution, rights, metadata, team access
‘ T-14 BUILD + PITCH Spotify pitch, page, tracking, creative library
‘ T-7 VALIDATE Links, events, crops, budgets, stop rules

‘ TO ACTIVATE Release, profile update, controlled media launch
‘ T+7 READ Ad, page and Spotify evidence without panic
‘ T+14 DEEPEN Retarget, catalog bridge, creative refresh
‘ T+30 COMPOUND Archive learning and prepare next release

OFFICIAL SOURCE / Spotify - Pitch at least 7 days before release
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MOMENTUM COMPOUNDING CYCLE

Prove. Deepen. Compound.

Ninety days is not a promise of breakthrough. It is a disciplined window for making the next cycle smarter and warmer.

-~

DAYS 1-30

PROVE

Identify a song, market, territory
and path that create qualified

attention.

N

-~

DAYS 31-60

DEEPEN

Move warm audiences into
catalog, profile depth and owned

access.

-

DAYS 61-90

COMPOUND

Launch the next release into
stronger data, creative and

recognition.

The system compounds when every release leaves behind more intelligence

than it consumed.

SURGE MEDIA SCALE
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LAUNCH CLEARANCE PROTOCOL

Authorize the campaign only when
the system is ready.

This page is designed to function as a final operational sign-off.

L]

Song and catalog role approved

Metadata and credits reviewed

Profile and Artist Pick prepared

Placement-safe exports reviewed

Events and UTMs verified

Stop rules documented

APPROVED BY DATE

NEXT REVIEW

FINAL QUESTION / IF THIS WORKS, WHERE DOES THE LISTENER GO NEXT?

SURGE MEDIA

SCALE

Rights and likeness releases archived

Spotify pitch submitted

Six creative territories or concepts ready

Smart link tested on mobile

Learning capital and caps approved

Catalog and owned-audience path ready

N D 2 S 2 NS U N
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CATALOG INTEGRITY STANDARD

Protect genuine listener intent.

Promotion should create real discovery, not manufacture activity that places the artist, distributor or catalog at risk.

a N I

RED FLAGS HEALTHIER SIGNALS

° Guaranteed streams ° No outcome guarantee

" Guaranteed Spotify playlist placement " Transparent submission route

° Undisclosed traffic sources ° Human review or documented process
° Sudden irrelevant geographic spikes N Realistic pacing and geography

° No human-review explanation ° Source-backed reporting

° Pressure to bypass reporting " Behavior consistent with the artist

o AN %

SPOTIFY'S CURRENT POSITION

Paid services that guarantee streams or guaranteed Spotify playlist placement are not legitimate. Confirmed artificial

streaming can lead to corrected counts, withheld royalties, playlist removal, distributor action or content removal.

SURGE STANDARD

Playlist consideration can support a campaign only when it is vetted, legitimate and integrated into broader artist development.

OFFICIAL SOURCE / Spotify - Artificial streaming and guaranteed placement
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EXECUTIVE GLOSSARY

Language the team should use

consistently.

Clear language creates cleaner decisions.

ACTIVE SOURCE

Listening initiated intentionally by the listener.

AUDIENCE SEGMENT

Spotify's relationship-based grouping of listeners.

CREATIVE TERRITORY

A distinct reason the audience should care.

OWNED AUDIENCE

Permission-based contact beyond rented platform reach.

QUALIFIED ATTENTION

Attention that produces relevant downstream behavior.

SMART LINK

A mobile destination offering measured DSP choice.

SURGE MEDIA APPENDIX

PROGRAMMED SOURCE

Listening through editorial or personalized programming.

CATALOG BRIDGE

The planned path from one song into the artist's broader work.

LEARNING CAPITAL

Budget explicitly allocated to produce a decision.

PRIMARY SIGNAL

The metric that changes the campaign decision.

RELEASE ENGAGEMENT

Share of monthly active listeners who stream a new release in 28 days.

STOP RULE

Predefined evidence that pauses or changes a test.
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SOURCE INDEX

Official platform guidance used in

this edition.

Policies, eligibility and interfaces change. Recheck the linked official source before every launch.

01

03

05

07

09

"

13

15

Meta ad objectives

Meta Pixel setup

Spotify artist profile

Spotify source of streams

Spotify playlist-editor pitching

Spotify display campaigns

Spotify Discovery Mode eligibility

Spotify artificial-streaming policy

02

04

06

08

10

12

14

16

Meta Stories and Reels safe zones

Meta Conversions API

Spotify audience segments

Spotify release engagement

Spotify Release Radar

Spotify display pacing and budget

Spotify Registered Artist update

Spotify track monetization eligibility

Prepared by Surge Media. Educational information only; not legal, financial or guaranteed-performance advice. Third-party platforms are independent of and do not endorse

Surge Media.
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https://www.facebook.com/business/help/1438417719786914
https://www.facebook.com/business/help/980593475366490
https://www.facebook.com/business/help/952192354843755
https://www.facebook.com/business/help/AboutConversionsAPI
https://support.spotify.com/us/artists/article/managing-your-artist-profile/
https://support.spotify.com/us/artists/article/audience-segments-on-spotify/
https://support.spotify.com/us/artists/article/source-of-streams/
https://support.spotify.com/us/artists/article/understanding-release-engagement/
https://support.spotify.com/us/artists/article/pitching-music-and-videos-to-playlist-editors/
https://support.spotify.com/us/artists/article/getting-music-on-release-radar/
https://support.spotify.com/us/artists/article/getting-started-with-display-campaigns/
https://support.spotify.com/us/artists/article/forecasting-and-budgeting-for-display-campaigns/
https://support.spotify.com/us/artists/article/using-discovery-mode-in-spotify-for-artists/
https://support.spotify.com/us/artists/article/transitioning-verified-to-registered/
https://support.spotify.com/us/artists/article/third-party-services-that-guarantee-streams/
https://support.spotify.com/us/artists/article/track-monetization-eligibility/

THE VANGUARD STANDARD

BUILD THE CAREER BEHIND THE
MUSIC.

Reserve a private Artist Growth Strategy Session with Surge Media. We will review your catalog,

current positioning, growth constraints and the infrastructure required for sustainable momentum.

SURGE MEDIA

RESERVE A PRIVATE STRATEGY SESSION

ARTIST GROWTH, BUILT DIFFERENT

calendly.com/808surgemedia/30-minute-consultation


https://calendly.com/808surgemedia/30-minute-consultation
https://calendly.com/808surgemedia/30-minute-consultation
https://808surgemedia.com

